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Abstract

Access, use and adoption of i ion and icati jies by ises constitute an important innovation that could improve their productivity and competitiveness, provided that other policies

adopted oppose obstacles or restrictions that these enterprises deal with for their own . The Basin region is by a wide range of economic activity. The city San Juan Bautista
Tuxtepec is found within this region; which is a convergence point for the economic activiies of the states of Oaxaca, Veracruz and Puebla, since it has an important activity in the primary, secondary and tertiary
sectors. In this chapter, the influence of ion and ies on micro, small and medium enterprises in the industrial, commercial and service sector of this important region is presented,
based on a of the run of their financial and marketing activities.

Full Text Preview

Introduction
In the business sector, the use and adoption of ion and C: i jes (ICT) earnings of an economic nature, not only for enterprises, but also for the general economy. In this
sense, as mentioned in (Meza, 2014), ICT has proven to be one of the sectors with the highest growth rate in the Mexican economy. This claim is supported by the fact that ICT induced growth has been above 9.5%
for that past two years and accounts for 5.6% of the Gross Domestic Product (GDP). F L ICT an for economic due to several factors such as trade agreements, a high degree of

by the business a highly qualified workforce, geographic location and competitive costs.

On the other hand, part of the access and use of new technologies linked to the Internet allow businesses to compete in a market that is increasingly open and competitive, to generate autonomy, and to encourage
collaborative learning. This has led to a better understanding of the environment, and has facilitated the adoption of new strategies to fully capitalize on these benefits.

In this chapter, we present the influence of ICT on Micro, Small and Medium Enterprises (MSMEs) within the industrial sector of the Papaloapan Basin. To illustrate this effect, the chapter concludes with a case study
based on the city of San Juan Bautista Tuxtepec. Tuxtepec is the economic center of the region and the second most populous city in the state of Oaxaca. The impact of Tuxtepec on the industrial, commercial and
service sectors of neighboring municipalities extends into the neighboring states of Chiapas, Guerrero, Puebla and Veracruz. This investigation was also carried out to determine if MSMESs are yet able to access, use
or exploit ICT to improve productivity and competitiveness.

This knowledge is significant because, at present, the vast majority of these enterprises are still in the micro category with only a very small percentage of ever rising to the medium-sized classification. There was
also a need to better understand why so many new enterprises fail shortly after their inception.

This chapter is structured as follows: The evolution of ICT within the business sector, where we talk about ICT background, technological tools for business management, entrepreneurial Web pages, social networks
and marketing; Related work, indicating the differences with this chapter; The economic activities of MSMEs as they pertain to ICT evolution within the industrial, commercial and service sectors; Finally we present
the case study of the influence of ICT in MSMEs Papaloapan Basin, where the classification indicated turns business occurs, the application of the instrument of data collection and diagnosis of the use of ICT.

Continue Reading (/gateway/chapter/full-text-html/151783)

References

Alcaide, . C., Bernties, S., Diaz Aroca, E., Espinosa, R., Muiiiz, R., & Smith, C. (2013). Marketing y PYME
empresa. Academic Press.

principales claves de marketing en la pequeiia y mediana

Asociacion Mexicana de Internet (AMIPCI) . (2012). Retrieved from www.amipci.org.mx (http://wwiw.amipci.org.mx)

Blanco Sinchez, J. A. (2008). Usos, consumos y atributos que los jévenes ji otorgan a las tecnologias de la in cion y icacién. (Thesis). Tecnologico de
Monterrey.

Caracciolo, N. (2011). Comunicacion para PYMES: como y por qué invertir en una gestion de prensa. Academic Press.
Castells, M. (2001). La Era de la Informacion. Economia Sociedad y Cultura (3rd ed.). Editorial Sentury XXI.
Follow Reference Dasi Coscollar A. Dolz Dolz C. Ferrer Ortega C. Iborra Juan M. (2006). Fundamentos de Direccion de empresas. Conceptos y habilidades directivas. Editorial Thomson.

Figueroa Gonzilez, E.G., Hernandez Cantu, F.I., Gonzélez Herrera, M.B., & Arrieta Diaz, D. (2013). Electronic commerce as a competitive factor in Micro-, Small-, and Mid-sized
Companies of the commercial sector in the state of Durango. Academic Press.
Follow Reference Galvez Albarracin E. J. Riascos Erazo S. C. Contreras Palacios F. (2013). Influencia de las tecnologias de la informacion y comunicacion en el rendimiento de las micro, pequefias,
w
y medianas empresas colombianas. Elsevier Espaiia.
Grupo del Banco Mundial. (2015). Capitulo IX. Crecimiento delsecior de los servicios. Retrieved from wiww.worldbank pweb/spanish/bey pter9.htm!
(http://www.worldbank. P P /b hapter9.html)

Ibarra Morales, L. E., Casas Medina, E. V., Olivas Valdez, E., & Espinoza Galindo, B. (2014). E-commerce in small and médium-sized businesses (SMBS) that opérate in
Hermosillo, Sonora. Golbal Conferencec on Business and Finance.

Thme T. Pikkarainen M. Teppola S. Kiiridinen J. Biot O. (2013). Challenges and industry practices for managing software variability in small and medium sized enterprises.

Follow Refe
OlloW Reference mpirical Software Engincering, 19(4), 1144-1168. 10.1007/s10664-013-9253-0

Kotler, P., & Armstrong, G. (2004). de Marketing. demic Press.

Lopez Ponce, M. E., & Suarez Améndola, R. de F. (2012). Bases de Datos en las pequerias y medianas empresas (pymes). Fomix Campeche Revista.
Luis Montiel, I. (2012). Analisis comparativo en el uso de las TIC's en las empresas dfiliadas a CANACO y CANACINTRA. (Thesis). Universidad Veracruzana.

McCarthy, E., & Perreault, W. (2001). Marketing: un enfoque global. Academic Press.

Meza, N. (2014). 7ICs, oportunidad de desarrollo para Meéxico. Forbes México. Retrieved from hitp//sww. forbes,com.m ties-oportunidad-de-desarollo-p ico/
(http://www.forbes.com.mx/tics-of de-des p )

National Institute of Statistics and Geography (INEGI). (2009). Economic censuses 2009. Micro, small, medium and large enterprises: Stratification of establi Meéxico,
DF.

Oxford Business Group. (2013). Mexico's indusiry poised for growth. Retrieved from wiw. i tor-industrial-de-m

(http://www.oxf p I-sector-industrial-de-m)éxico-listo-para-cl

Pro México. (2015). El comy jento de la fa comercial en México. Retrieved from www.p ico.gob. io/el-comportamiento-de-

mexico.html (http://ww ico.gob l-comportamiento-de-la i ico.html)

Follow Reference Rodriguez Valencia J. (2010). Administracion de Pequefias y Medianas empresas (6th ed.). Cengage Learning Editores.

Ruiz Moreno, A., Ortega Egea, T., Haro Dominguez, C., & Roldan Bravo, M. (2014). El proceso de co-creacion de valor y su impacto en la estrategia de innovacién en empresas
de servicios. Intangible Capital.

Seethamraju R. (2014). Adoption of Software as a Service (SaaS) Enterprise Resource Planning (ERP) Systems in Small and Medium Sized Enterprises (SMEs). Information

Follow Reference
" Systems Frontiers, 17, 675-492.

Velarde Lopez, E., Araiza Garza, 2., Hemindez Castro, N, Tobias Sierra, L. (2011). Strategies and information technology in Coahula’s small and médium enterprises.
b ! & Finance Magazine, 4(1), 19 - 30.

Zapata Cortes, J. A., & Arango Serna, M. D. &Adarme Jaimes, W (2010). Herramientas tecnologicas al servicio de la gestion empresarial. Advance Magazine and Information
Systems, 7(3), 87-101.


https://www.igi-global.com/gateway/book/142137
https://www.igi-global.com/gateway/book/142137
https://www.igi-global.com/gateway/chapter/full-text-html/151783
https://www.igi-global.com/gateway/chapter/full-text-pdf/151783
https://www.igi-global.com/gateway/chapter/full-text-html/151783
https://www.igi-global.com/gateway/chapter/full-text-html/151783
http://www.amipci.org.mx/
http://www.amipci.org.mx/
http://www.worldbank.org/depweb/spanish/beyond/global/chapter9.html
http://www.worldbank.org/depweb/spanish/beyond/global/chapter9.html
http://www.forbes.com.mx/tics-oportunidad-de-desarrollo-para-mexico/
http://www.forbes.com.mx/tics-oportunidad-de-desarrollo-para-mexico/
http://www.oxfordbusinessgroup.com/news/el-sector-industrial-de-m
http://www.oxfordbusinessgroup.com/news/el-sector-industrial-de-m
http://www.promexico.gob.mx/comercio/el-comportamiento-de-la-economia-en-mexico.html
http://www.promexico.gob.mx/comercio/el-comportamiento-de-la-economia-en-mexico.html
http://www.promexico.gob.mx/comercio/el-comportamiento-de-la-economia-en-mexico.html

